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EXCITING, International beauty and wellness 

company

One of the FASTEST GROWING direct selling 

companies worldwide

A family of 7 MILLION passionate Farmasi 

Influencers
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OVER 70 YEARS years of QUALITY and 

INNOVATION, founded by Dr. Cevdet Tuna

WORLD defining cosmetics and nutrition 
manufacturer

E X P E R I E N C E  T H E  D I F F E R E N C E



FARMASI represents a forward-thinking approach to 

well-being, providing affordable luxury that empowers 

individuals to embrace and celebrate their uniqueness.



E X P E R I E N C E  T H E  D I F F E R E N C E

O UR S TO RY

F ARMAC ITY : O UR F ACILIT IE S



1923

DR. C. TUNA 
was born

1947

DR. C. TUNA 
graduated Goethe 

Medical School

1950

DR. C. TUNA 
started creating 

his own formulas

2004

FARMASI  BRAND 
WAS BORN

2009

DR. C. TUNA
BRAND WAS BORN

2010

Started direct 
selling in Turkey

2014

MR. WIPES BRAND 
WAS BORN

2015

NUTRIPLUS
WAS BORN

2016

Operations in 16 
countries

2017

DR. C. TUNA 
passed away.  Operations 

in 24 countries

2018

BECAME #1 NETWORK 
MARKETING IN TURKEY

2019

LAUNCHED US 
OPERATIONS

2021

LAUNCHED MEXICO & 
CANADA OPERATIONS

2022

LAUNCHED GERMANY, 
DOMINICAN REPUBLIC 

OPERATIONS

2023

LAUNCHED SPAIN 
PORTUGAL 

OPERATIONS

O UR S TO RY

2024

UNITED KINGDOM
PERU, BRAZIL, 

MALAYSIA

AND 35+ 
COUNTRIES



• FarmaCity Is a state of the art, sustainable campus promoting 

eco-friendliness in Istanbul, Turkey.

• Sprawling manufacturing complex spanning over 300,000m2.

• 10 distinct factories

F ARMAC ITY : OU R FAC ILIT IES



A TRIU M PHAN T  S YN E RGY:

O P P O R T U N A T Y :  Compensation plan 

T R U S T :  Stability – over 70  years STRONG

B E S T  I N  C L A S S  S E R V I C E

P R O D U C T S :  Affordable Luxury

G L O B A L :  39 countries

I N N O V A T I O N



INNOVATIVE
PRODUCTS
500 SKU

8 product categories

In line with biggest industry opportunities

Science driven and fashion forward

New product launch almost every month

Clinically proven effectiveness

World-class quality and safety standards



INNOVATIVE
PRODUCTS
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T RU ST :  O VER 7 0 YE ARS 
S TRO N G

E X P E R I E N C E  T H E  D I F F E R E N C E



TRUST:
S TA B I L I T Y -  O V E R  7 0  
Y E A R S  ST R O N G

A family business with 70+ years 
of expertise, skills, and 
relationships

Billion-dollar company and family

Wholly owned manufacturing 
facilities and logistics centers



TRUST:
S TA B I L I T Y -  O V E R  7 0  
Y E A R S  ST R O N G

Current investments In US alone 
surpassing $100 MILLION  USD

$75 MILLION USD inventory, 
stock for 7-8 months in each 
warehousing facility



TRUST
S TA B I L I T Y  O V E R  70  Y E A R S  ST R O N G

FARMASI AMERICAS HEADQUARTERS – MIAMI, FL

70,000 square foot edifice. Smart warehouse and logistics center. 
State-of-the-art offices $50 MILLION USD invested

Automated systems and green initiatives, all designed to reduce FARMASI’s 
carbon footprint and ensure a brighter, cleaner future!



BE ST  IN CL ASS  SE RVIC E
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BEST IN CLASS
S E R V IC E

FARMASI offers the HIGHEST level 
of service in terms of customer 
rapport, operations, and inventory 
management.

Headquarters, logistics centers, 
and call centers WORLDWIDE
      



BEST IN CLASS
S E R V IC E

United States, Mexico, Europe, 
Asia

Advanced inventory management 
systems to ensure optimal stock 
levels at all times



OPPORTUNATY :  
C OM PE N SAT ION  PL AN
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OPPORTUNATY
C O M P E N S AT I O N  PL A N

Full-time career or supplemental 
income

Committed to helping you earn 
more, quickly

Ideal for men and women

Create the career and lifestyle OF 
YOUR DREAMS



10 WAYS TO EARN

1.Welcome Program

2.Online Commissions

3.Retail Profit

4.Team Builder Bonus

5.Personal Bonus

OPPORTUNATY
C O M P E N S AT I O N  
P L A N



10 WAYS TO EARN

6. Group Bonus

7. Leadership Bonus

8. Car Allowance

9. Cash Bonus

10. Unforgettable Experiences

OPPORTUNATY
C O M P E N S AT I O N  PL A N



Unforgettable Experiences



Game-Changing Tools



Game-Changing Tools



Unparalleled Enrollment Kits



$500 USD

Unparalleled Enrollment Kits



BOARDS



AN INC LU S IVE 
F AMIL Y C U LT U RE

E X P E R I E N C E  T H E  D I F F E R E N C E



AN INCLUSIVE
FA M I LY  C U LT U R E

FARMASI is a family
Happy Culture… geared for BUSINESS

We are TRANSPARENT and ACCESSIBLE

We are AGILE and SOLUTION DRIVEN

Our team is AMBITIOUS and PASSIONATE

Communication is both top to bottom, 
and bottom to top



AN D S O  M UC H…  M ORE !
U N FO RGE TT ABLE  T RIP S

E X P E R I E N C E  T H E  D I F F E R E N C E



IT’S ALL IN THE NUMBERS

#1 direct selling company in Turkey

250+ new products launched annually

7M+ Farmaasi Influencers

E X P E R I E N C E  T H E  D I F F E R E N C E



IT’S ALL IN THE NUMBERS

#28 direct selling company in the world

35+ operating countries

1,500+ employees

E X P E R I E N C E  T H E  D I F F E R E N C E



A TRIU M PHAN T  S YN E RGY:

O P P O R T U N A T Y :  Compensation plan 

T R U S T :  Stability – over 70  years STRONG

B E S T  I N  C L A S S  S E R V I C E

P R O D U C T S :  Affordable Luxury

G L O B A L :  39 countries

I N N O V A T I O N



WHAT ’ S N EX T?

E X P E R I E N C E  T H E  D I F F E R E N C E





FARMASI represents a forward-thinking approach to 

well-being, providing affordable luxury that empowers 

individuals to embrace and celebrate their uniqueness.
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